
Welcome to the first quarterly UpLift Newsletter. We’re glad you’re here to
follow the journey of this basic income pilot! 

Today marks many firsts, with the 110 UpLift participants receiving their first
$500 monthly income payment! This first payment officially kicks off two
years of payments and a three-year community learning opportunity,
dedicated to providing Central Iowa with critical data-informed discussions
focused on reducing poverty and improving well-being.

The UpLift team would like to express a sincere thank you to the over 6,000
applicants who applied to be part of this opportunity. It is clear Central
Iowans are dedicated to using their voice and experience to find innovative
strategies to help our community thrive. 

This true collaboration would not have been possible without the support and
expertise of over 52 community partners and 11 funding entities. Thank you
to our partners for spreading the word about UpLift and ensuring many
eligible Iowans had the opportunity to be considered for the study. Your
support and outreach is evident in our first publication, Meet the Participants,
where we highlight how UpLift participants represent the diversity of the tri-
county area. Keep reading to learn more about who is participating in this
pilot. 

Our gratitude continues with a thank you to our randomly selected
participants. Sharing your life experiences with our research team and the
community is a courageous action. Your voice brings to light not only your
family’s unique needs, but the struggles and achievements of your
neighbors. While we know the need for flexible income assistance goes
beyond 110 families, the opportunity to explore basic income in Iowa is the
first step toward informing sustainable solutions for financial stability in our
community. 

We are excited to continue sharing information about the Central Iowa pilot
and to host community conversations on basic income and related issues in
our community. If not already, be sure to follow along by subscribing to this
newsletter and sharing with your colleagues and friends. 

WELCOME AND THANK YOU!
Project Coordination Staff - Ashley Ezzio and Michael Berger
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Between February 17- 27, over 6,000 Central Iowans applied
to be one of the 110 randomly selected individuals for the
basic income pilot study. Those selected to receive the
monthly payments were notified throughout March and April
and attended an onboarding session that involved a detailed
overview of the project, specifics about their payments, and if
needed, a counseling session to examine any impacts to
receiving public benefits. The UpLift team is excited to
introduce an overview of the participants who will be sharing
their experiences to determine the impacts of basic income in
Central Iowa.

Overall, selected participants reflect the diverse communities
living within Polk, Dallas, and Warren counties. Eighty-one
percent of participants live in Polk County, 10% live in Dallas
County, and 9% live in Warren County. Participants live in 20
different communities throughout the three counties. It was
important that all of Central Iowa's geographical areas were
represented in the study sample to inform how a basic
income model works in different community settings. As a
result, 10% of participants live in a rural area, 25% live in a
micropolitan area, and 65% live in a metropolitan area,
mirroring the population demographics of our tri-county study
area.
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Participants also reflect the diverse make-up of the tri-county area. The majority of
participants identify as White (55%), followed by Black or African American (26%), Asian
(4.5%), Latinx (4.5%), and multi-racial or another race (10%). As for ethnicity, 19%
identified as having Hispanic or Latino origin and 81% identified as not being Hispanic or
Latino. A breadth of languages – 9 total – are spoken among the participant group.
EveryStep and ¡Al Éxito! served as key experts to provide equitable outreach and
interpretation services for those who needed support while applying. 

While identified as low-income most UpLift participants are working, with the average
household income being just above $24,000 a year. Despite a majority of participants
working full-time, participants are still spending, on average, 44% of their income on rent or
housing costs. According to United Way of Central Iowa (United Way of Central Iowa
OpportUNITY Housing), someone is considered “housing burdened” if they spend more
than 30% of their income on rent or housing costs. This illustrates how constrained
participants may be in making decisions about meeting their basic living needs.
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Support from many community partners led to successful
recruitment and engagement in the pilot. Such a response
– 6,000 total applicants – also demonstrates what our
community is capable of accomplishing when we come
together with a common purpose. 

To reach eligible individuals, the UpLift team’s primary
recruitment strategy was to work through the established
networks and relationships of community organizations
and those they serve. Partner organizations received
appropriate resources and materials needed to tell their
clients about the pilot. To ensure all interested eligible
individuals had the opportunity to apply and to include
experiences of diverse community members, recruitment
materials were made available in 10 different languages:
English, Spanish, Swahili, Burmese, Pashto, Somali,
Nepali, Karen, Arabic, and Vietnamese. Interviews with
organizations and data from community partners informed
the selection of languages. To bolster support and
engagement with the effort, the UpLift project coordination
team held information sessions with partner organizations’
staff that gave an in-depth look at the pilot’s design and its
recruitment process. This allowed local community-based organizational

partners to be ambassadors themselves for the
study and help build trust among their clientele
regarding the effort. A secondary recruitment
strategy utilized advertisements in other media
forms, such as newspapers, radio stations, and
social media platforms across the tri-county study
area, with the goal of reaching community members
who were not well connected with social services
and community resources. Multicultural radio
stations and social media accounts were also used
to expand the reach of recruitment messages into
diverse racial and ethnic communities. 
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